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N
1. Describe the functions and &nizational structure of an advertising agency by
highlighting the role of eacl%.@zpartment in the organization.

B

2. Explain the functiox@%ﬂd scope.of advertising. What are the ethical codes set out for
advertisers by ASC

3. What do you understand by Publics in PR? Discuss the various media tools and strategies

to reach out to the different publics.
4.What do you understand by crisis in PR.? Discuss the strategies that can be used by a PR
professional to manage a sustained crisis.

5. The IMC approach has brought about a revolution in marketing. Discuss. Explain the
principles and barriers in the implementation of IMC.

6.What is an advertising campaign? Describe in detail the steps involved for an advertising
campaign on promoting health safety measures during the pandemic.
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