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Instructions for candidates 

Attempt any three questions.  

All questions carry equal marks. 

          Answers to be written in 750-1000 words 

                      Write your University roll no.,name of course & Title of the paper on your answer sheet.                                           

                                                      Sign at the bottom of each page of your answer sheet. 

                               

        

 
1. Describe the functions and organizational structure of an advertising agency by 
highlighting the role of each department in the organization. 

2. Explain the functions and scope of advertising. What are the ethical codes set out for 
advertisers by ASCI? 

3. What do you understand by Publics in PR? Discuss the various media tools and strategies 

to reach out to the different publics. 

4.What do you understand by crisis in PR.? Discuss the strategies that can be used by a PR 
professional to manage a sustained crisis. 

5. The IMC approach has brought about a revolution in marketing. Discuss. Explain the 
principles and barriers in the implementation of IMC. 

6.What is an advertising campaign? Describe in detail the steps involved for an advertising 
campaign on promoting health safety measures during the pandemic. 
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